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IRF
Incentive Research

Foundation

/ The Incentive Research \

Foundation (IRF) sponsors
regular trends surveys covering
topics of current interest to
those in the incentive industry.
incentive providers, suppliers to
the industry, and corporate
incentive merchandise and
travel buyers.

This report summarizes findings
from data collected between
July 25 and August 7, 2017.
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Survey Overview

3,153 industry professionals invited to participate in survey

229 participated

Corporate (e.g., Buyer, Planner, Sales, HR)

Supplier (e.g. Hotel, Airline, DMC, Merch)

Third Party (e.g., Incentive Company, Travel Agency, Consultant)
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Methodology Considerations

/ Audience \

The IRF Pulse/Outlook survey is
distributed to the IRF database - a list
of largely U.S.-based incentive
industry stakeholders. As such, results
represent the outlook of industry
professionals for the U.S. market
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/ Weighting \

No weighting is done on the data to
control for variances in response
counts across the three stakeholder
groups — Corporate, Supplier, and
Third-Party. Totals reported are simple
totals across all survey respondents.
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IRF Considerations for Non-Cash Program Design

Foundation

Internal factors, such as financial forecast and opinions held by indirect stakeholders, are much stronger considerations for program managers than
external factors, such as public perception and competitive activity.
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- Ny company's financial forecast influences the design and implementation of incentive programs
= Our competitors' programs directly impact the design of our incentive program(s).
Perception of the public significantly influences the design of our incentive program(s). *

Perception of internal (non-incentive) stakeholders significantly influences the design of our incentive program(s).

Please indicate the level of your agreement or disagreement with the following statements as they relate to your most recent incentive program. 4
Base: Corporate respondents
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IRF Introducing the Net Optimism Index

Foundation
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The IRF has created a simplified metric to track the economic outlook for the incentives industry. Net Optimism is the percentage of people
providing a positive rating, adjusted by subtracting the percent giving a negative rating. A higher positive score indicates optimism in industry.
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Incentive Iravel Programs

Total participating: 176
A Corporate: 26
A Suppliers: 54
A Third Party: 96
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IRF Net Optimism — Impact of Economy on Programs

Foundation

‘ Summer 2017 Optimism Index

Percentage Points Up from Fall 2016 29% ogY,

%
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The Net Optimism Score for Summer 2017 is
44% - the incentive travel industry is 45%
increasingly optimistic about the economy and
its impact on the industry. This is approaching
the historical highs in the low 50% range seen -79%
in 2013 and 2014, and continues the long
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In the coming vear, what impact will the factors below have on vour/vour clients’ incentive travel program planning and execution: The economy
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IRF Incentive Travel Net Optimism & U.S. GDP Growth
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Optimism within the incentive 40%
travel industry tracks closely
with overall U.S. economic 20%
performance, with the
occasional exception.

0%

Net Positive
GDP Growth

In late 2011, industry 20%

optimism showed a dramatic

dip — perhaps in anticipation

of the economic decline that
began shortly after.
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In the coming year, what impact will the factors below have on your/your clients’ incentive travel program planning and execution: The economy
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IRF Net Optimism - Air Transportation Environment
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@ Fall 2017 Net Optimism - Air
0%
Percentage Points Down from 10%
Fall 2016
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Once again, incentive professionals have a
pessimistic view of the air transportation -50%
environment and the likely impact to incentive
travel programs. The upwards momentum of -60%
the past several years has reversed since
October of 2016. -63%
\ / -70%
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In the coming year, what impact will the factors below have on your/your clients’ incentive travel program planning and execution: The current air transportation environment
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IRF Net Optimism by Audience

Foundation

| Total Corporate ® Supplier ®Third Party

54%
The overall sentiment within the incentive 44% 7%
travel industry is positive for the economy
and mostly negative in terms of the air
transportation and regulatory environments.
Suppliers are the most optimistic regarding 12%

the overall impact of the economy;
Corporate stakeholders are much more 0%

reserved in their expectations and are I I
significantly pessimistic about the regulatory 8%
environment. Third Parties are aligned with -12% -13%

their Corporate clients - concerned about the -19%
. . -22% -22%
air transportation and regulatory 279%
environments to a greater degree than are

Suppliers.

ECONOMY CURRENT AIR REGULATORY
TRANSPORTATION ENVIRONMENT
ENVIRONMENT
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In the coming year, what impact will the factors below have on your/your clients’ incentive travel program planning and execution?



TRAVEL
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The incentive travel industry is more 17%
o . . 12%
optimistic about the environment than this
time last year, driven by considerable .
increases among Suppliers and Third TOTAL CORPORATE SUPPLIER THIRD PARTY
Air Transportation Environment
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In the coming year, what impact will the factors below have on your/your clients’ incentive travel program planning and executio



